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CCDKM 
MISSION : since 2006 
Bridging the digital divide and empowering 
marginalized communities in Thailand and 
ASEAN through ICT and Media. 
 
OUR TARGET COMMUNITIES 
Girls and women, senior citizens, youths and 
school drop-outs, handicapped, telecentre 
managers and users, farmers.  

 



CCDKM 
TELECENTRES KNOWLEDGE HUBS 
 
•  Since 2007, CCDKM is the co-founder of the Thai 

Telecentre network together with the Ministry of 
Information and Communication Technology, 
Thailand (MICT). 

•  20 Telecentres (2007) / 2,600 (2015) 
 
•  CCDKM is the Co- partners and Consultant of the 

Ministry of ICT on issues related to e-Society and 
Lifelong learning; 

 

 



www.themegallery.com	
   LOGO	
  
Thai Telecentre / Community ICT Learning Centre :  

Since 2007 with 20 Centers till  2,500++ Centers currently	


Thai	
  Telecentre	


Thai	
  Telecentre	
  Networks	
  :	
  	
  
ICT	
  Access	
  Points	
  to	
  Answer	
  the	
  Digital	
  Divide	




Telecentre.org initiated by IDRC’s Digital Divide Mission:   

with Its Coverage 6 Regions & 100+ Developing Countries 



Global Telecentre 100+ Countries : 6 Regions 





1.  Access  to all Underserved/Un-served (Digital Gap)	

2.  Empower the Under-served/Un-served for their Betterment 
3.  Reserve all Local Wisdom from all over the country 
4.  Priority in E- Earning, E-Welfare, E-Dignity, E-Learning  
5.  Aimed for being the Community One Stop Services  
     	
  
	




1. Earn a Living 

 3.Proud/Dignity 2. Welfares 

Prioritized Demanded Serve 

Human base ICT : People Need Relevant Info. & Ed. 
 for their Dignity Living priority….	


Creative  
Economy	


Self-Dependence	
E-Services & Info.	




O	
  Star	


More Earning Channels : Community Online Commerce 

www.TelecentreCharms.com 

No Star One Star Some Stars 

Niche Handicap Ethnics 
Communica8on	
  Arts	
  for	
  ASEAN	
  :	
  STOU	
  	
  
(Communica8on-­‐ASEAN.stou.ac.th)	
  



All	
  kinds	
  of	
  Demanded	
  –Served	
  both	
  	
  On	
  &	
  Offline	
  Info.	
  &	
  Academies	
  	
  :	
  	
  

Communica8on	
  Arts	
  for	
  ASEAN	
  :	
  STOU	
  	
  
(Communica8on-­‐ASEAN.stou.ac.th)	
  



Alternative Learning 

Academy	
  for	
  Life	
  :	
  Equal	
  ED	
  to	
  ALL 

Formal Learning 



Smart	
  Academy	
  for	
  Life 



   De-Centralized & Participatory Community E-Class 



CCDKM eLearning Portal 

CCDKM	
  
eLearning	
  System	
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Media and Information Literacy Thailand 
แหล่งเรียนรู้เท่าทันสื่อและสารสนเทศแห่งประเทศไทย	

	


ASEAN Communities eClassroom 
ห้องเรียนชุมชนออนไลน์สําหรับอาเซียน 	

	


Google  Web Academy eClassroom 
ห้องเรียนเครื่องมือ Google ออนไลน์ขั้นพื้นฐาน 

ASEAN Young Entrepreneur 
ห้องเรียนเยาวชนผู้ประกอบการอาเซียน	


http://www.milthailand.org/
elearning/  Link : 

http://www.asean-eclass.org/
course/ Link : 

http://thai-academy.telecentre.org/
moodle/ Link : 

http://www.ictaseanacademy.org/
young-entrepreneur/ Link : 

Thai-ASEAN HomeWorkers  
ห้องเรียนพัฒนาศักยภาพคนทํางานที่บ้าน	
http://

www.thaiaseanhomeworkers.org/ Link : 



CCDKM  
DIGITAL GLOCAL ACADEMIES FOR MARGINALIZED PEOPLE 
 
 
ENTREPRENEURSHIP (MICROSOFT YOUTH SPARK!) 
ASEAN Young entrepreneurs                   
30,000 Youths trained. 
 
	
  



CCDKM  
DIGITAL GLOCAL ACADEMIES FOR MARGINALIZED PEOPLE 
 
DIGITAL LITERACY  
Senior	
  ci8zens,	
  out	
  of	
  school	
  youths	
  and	
  children,	
  and	
  people	
  with	
  
disabili8es.	
  	
  	
  50,000	
  trained.	
  	
  
	
  

Thai	
  Women	
  entrepreneurs	
  	
  
100,000	
  trained.	
  
	
  
TELECENTRE.ORG 
TELECENTRE WOMEN 
INTEL & GOOGLE	
  



CCDKM	
  :	
  hLp://www.ccdkm.org/web/2015-­‐03-­‐06-­‐10-­‐07-­‐10	
  
Homeworker	
  :	
  www.thaiaseanhomeworkers.org	
  
AYE	
  :	
  ictaseanacademy.org/young-­‐entrepreneur	
  

ASEAN	
  E-­‐	
  Service	
  Toolkit	
  :	
  Posted	
  in	
  	
  
All	
  CCDKM	
  Web	
  base	
  Learning	


Smart	
  Community	
  Entrepreneur	
  :	
  
Community	
  	
  Digital	
  Economy	


Empowering Communities Through ICT 
Innovation and Entrepreneurship 



CCDKM:	
  WE	
  STYLE	
  FOR	
  A	
  CUASE 



Smart	
  Community	
  Entrepreneur	
  Academy 

Formal Learning 



Value	
  Added	
  +	
  Professional	
  +	
  More	
  PR 



Smart	
  Community	
  Entrepreneur	
  Academy 



 

COMMUNITY TOURISM – VERY LOCAL TRIP  
 

CCDKM and VERY LOCAL TRIP join together to help 
travelers discover unexplored destinations in 
Thailand, build friendships with local communities and 
promote and preserve their cultures and traditions.   
 



Smart	
  Community	
  Toursim 



Smart	
  Community	
  Tourism 



Smart	
  Community	
  Toursim 
hLp://www.verylocaltrip.com/	
www.verylocaltrip.com 



www.verylocaltrip.com 



Smart	
  Community	
  Toursim www.verylocaltrip.com 



Smart	
  Community	
  Tourism 



CCDKM  
ENVIRONMENT 
 

ASEAN Smart Farmers       
5,000 trained in Thailand and Laos on how to share	
  
and	
   communicate	
   informa8on	
   on	
   sustainable	
   agriculture	
  
technologies	
  via	
  ICT	
  and	
  social	
  media. 
 

ASEAN Homeworker 
E-Services for ASEAN Women Empowerment 
Work & Life Balance for ASEAN Women via FB 
 
 



Smart	
  Farmers/	
  Smart	
  Farming	
  

Enhancing	
  the	
  produc0vity	
  of	
  the	
  farmer	
  	
  
through	
  environmentally	
  and	
  economically	
  	
  
smart	
  prac0ces	
  
	
  	
  

	
  
	
  
	
  
	
  
	
  

	
  
Making	
  right	
  choices	
  -­‐	
  adop8ng	
  prac8ces	
  that	
  are	
  not	
  	
  
only	
  beLer	
  for	
  the	
  climate	
  and	
  the	
  environment,	
  but	
  	
  
also	
  for	
  their	
  livelihoods.	
  



Work	
  Life	
  Balance	
  (WLB)	
  –	
  
Means	
  having	
  flexible	
  arrangements	
  to	
  allow	
  people	
  to	
  
balance	
  	
  	
  	
  between	
  how	
  much	
  7me	
  they	
  spend	
  earning	
  and	
  
how	
  much	
  7me	
  they	
  spend	
  in	
  other	
  personal	
  ac7vi7es.	
  
	
  
	
  
	
  
	
  
	
  
	
  

>1	
  million	
  people	
  especially	
  women	
  in	
  ASEAN	
  who	
  will	
  
give	
  grassroots	
  voices	
  through	
  social	
  media,	
  online	
  forums,	
  and	
  
YouTube	
  videos	
  
-­‐	
  ASEAN	
  economic	
  integra]on	
  with	
  women	
  par]cipa]on	
  can	
  be	
  realized	
  
through	
  WLB	
  if	
  all	
  member	
  countries	
  work	
  together.	
  

Promoting Work Life Balance for Women’s Economic Empowerment  
in the Context of  ASEAN Integration 

	
  

	
  ASEAN	
  WLB	
  Social	
  Media	
  Campaign	
  



Lots	
  of	
  Opportuni]es	
  for	
  the	
  NoBody	
  Ones	
  



ONLINE INTERNATIONAL MASTER IN  COMMUNICATION ARTS FOR ASEAN 

MA Communication Arts for ASEAN 
(International) 

www.CCDKM.org	




1.   Access  : Affordable + Literate +Secured	

2.   Empower : Stakeholders, Professional Partners, Interactive    
                       Coaching System, 21st Century Skills 
3.  Benefits :  In Cash & In Kinds 
                      3.1) Earn a Living (Tourism+ Products+ Services) 
                      3.2) Opportunities (e- Learning, welfares, info..) 
4. Dignity :  Open more floor / platform for marginal people to  
                      VOICE + more PR 

    	

**	
  Key	
  Strategies	
  :	
  Make	
  it	
  most	
  Good	
  Governance	
  +	
  work	
  

collabora]vely	
  with	
  all	
  Professional	
  Partners	
  
	




www.CCDKM.org	
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